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Placing cinemas at the
centre of Europe’s cultural
and creative ambitions

Ginema-going in Europe

Ginema-going in Europe is thriving and remains one of the
most popular leisure activities across the region
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TERRITORIES REPRESENTED

UNIC

SCREENS ACROSS UNIC TERRITORIES

providing a
strong and influential voice for European cinema operators

on issues of shared interest FOR MORE INFORMATION ABOUT UNIC,
PLEASE GET IN TOUCH VIA

bring together executives from major European operators to
monitor and examine recent trends, share best practice and
conduct research to make the Big Screen experience even
more engaging

UNIC-CINEMAS. ORG




Innovation

The sector continues to invest in and experiment
with innovative and creative solutions to offer ever
more engaging, diverse and immersive experiences — %
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“Innovation and the Big Screen”

conomic

Ginema theatres are an essential component of Europe’s cultural and creative
industries, employing / million people and generating £.2 % of EU GOP

» Ginemas create value«for the European.film industry T ——
, - HOW A CINEMA TICKET IS REDISTRIBUTED IN FRANCE
Whereas the average revenue per view on a subscription- (ON AVERAGE IN 2016, WITH A TICKET PRICE OF €6.5)

hased VOD service is around € 0.20, the average price for
a cinema ticket in the EU is € 6.74

Furthermore, revenues from cinema tickets are redistributed
hetween cinema operators, distributors, national film funds
and artists, contributing to the production of local content

and the overall well-being of the European cultural sector

VAT
A visit to the cinema has above-average multiplier effects 53%

on neighbouring commercial activities, contributing to urban
regeneration by creating new jobs and attracting investors, *1.3% T0 COLLECTING SUGIETIES
small businesses and new residents

Europeans attach great value to the shared experience of seeing € AVERAGE TICKET PRICE

a film on the'Big Screen and are ready to reward creativity and EUROPEAN UNION: € 6.7 / DENMARK: £11.6 /
investments.into State-of-the-art cinematic experiences ITALY: € 6.3 / POLAND: £4.5/ UK: €8.5

EU10* BOX OFFIGE V. HOME ENTERTAINMENT REVENUE IN 2016
In 2017, UNIC launched a pionee-
0 ring mentorship scheme for female
61 []/ 23 /0 “’IN\',“[]MEN,S cinema professionals in order to
0 PHY\ﬂEé&% LA ID) increase gender balance in senior
management positions, an impera-

tive for business growth and better
governance in the industry
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adapting its offer to meet the
changing needs and preferences of young cinema-goers
through digital engagement, attractive events and creative

FILMS SCREENED IN CINEMAS partnerships with outside brands

0
¥ 143 /o Film education programmes across Europe enable schools
and youth groups to set up their own film clubs to watch
films, learn about filmmaking and experience films in cinemas.
They enable young people to develop a critical understanding
of film culture and encourage them to become loyal cinema-
goers in the future




